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Category Discipline Subject Source Type ISSN Publication Name
Health & Medicine Nursing Anesthesia Nursing IAGademio Journal 0094-6354 AANA Journal
Health & Medicine Clinical Specialties Anesthesia Nursing IAcademio Journal 0094-6354 AANA Journal
Social Sciences & Humanities Social Sciences & Humanities Social Sciences & Humanities IAcademio Journal 1998-152X | Abasyn University Journal of Sodial Sciences
(General) (General)
General Interest Ethnic Group Interest Black & African American Interest IAcademio Journal 1046-7041 ABNF Journal
Health & Medicine Nursing Nursing IAcademio Journal 1046-7041 ABNF Journal
Health & Medicine Nursing Nursing IAGademio Journal ABNFF Journal
Health & Medicine Medical Education Nursing Education IAcademio Journal ABNFF Journal
Health & Medicine Nursing Nursing Education IAcademio Journal ABNFF Journal
Education Professional Education Nursing Education IAcademio Journal ABNFF Journal
Education Educational Levels Higher Education IAcademio Journal 1086-4822 About Campus
Science Science (General) Science (General) IAcademio Journal 1733-8662 Academia (1733-8662)
Education Educational Levels Higher Education IAcademio Journal 8750-7730 Academic Leader
Education Teaching & Instruction Teaching & Instruction IAGademio Journal 8750-7730 Academic Leader
Social Sciences & Humanities Library & Information Science Library & Information Science IAcademio Journal 2783-462X | Academic Librarianship & Infornlation Research
Science Physics Acoustics & Sound IAcademio Journal 1063-7710 Acoustical Physics I
Science Life Sciences Zoology IAcademio Journal 0906-4702 Acta Agriculturae Scandinavica: Fection A, Animal Science
Science Life Sciences Agriculture & Farming IAcademio Journal 0906-4710 Acta Agriculturae Scandinavica: fection B, Soil & Plant Science
Science Earth & Atmospheric Sciences Soll Sciences IAcademio Journal 0906-4710 Acta Agriculturae Scandinavica: Fection B, Soil & Plant Science
Technology Engineering Soil Sciences IAcademio Journal 0906-4710 Acta Agriculturae Scandinavica: Fection B, Soil & Plant Science
Science Life Sciences Soll Sciences IAGademio Journal 0906-4710 Acta Agriculturae Scandinavica: Fection B, Soil & Plant Science
Science Life Sciences Agriculture & Farming IAcademio Journal 0120-2812 Acta Agronémica I
Health & Medicine Clinical Specialties Anesthesiology IAcademio Journal 0001-5172 Acta Anaesthesiologica Scandin'vica
Science Life Sciences Biology IAcademio Journal 1588-385X | Acta Biologica Szegediensis I
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1. Cultural probes: a speculative and creative method for environmental research. L

; - : n-Him; Cheng, Michelle W. T. Local Environment Feb2024, p1-13. 13p. 2 lllustrations, 1 Chart. DOI: 10.1080/13549839.2024 2310658.
|_ | @anead of Print

This article considers cultural probes as an experimental qualitative method in promoting collaborative and prefigurative participation in research. While the extant literature

Academic
Journal tends to frame cul...
2. Assessing the publicness of three streets in ethnically-diverse neighbourhoods. P

; - Local Environment. Feb2024, p1-20. 20p. 9 lllustrations, 2 Charts. DOI: 10.1080/13549839.2024 .2309502.
|_ | @Anead of Print

Academ Public space is the domain of interest for urban designers, and streets represent one of its most significant forms. In multicultural societies, public space users come from
cademic
Journal diverse social and et.
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Management Science
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Journal of Marketing Research (JMR)
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Journal of Consumer Research

AT i EE2EHAT
H BJournal of Marketing EducationHF!JHult, Neese 5 BashawHJ#3:

HAFU=HR

FoIEIR £ 3CHATY

BSP

Journal of Marketing

FoIEIR £ 3CHATY

Journal of Marketing Research (JMR)
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Journal of Consumer Research
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MIS Quarterly
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Communications of the ACM
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Information Systems Research
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Journal of Management Information Systems
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HE  The Journal of Financial Research) #8F Mabry & Sharplin,
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Journal of Finance

o2 3CHATY

Journal of Financial Economics
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Journal of Money, Credit & Banking
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Journal of Accounting & Economics Fo 2 SCHATY
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T mEmESE0) | &X || O S @O B || FENE V| EEE v R
9 BUTIEE | SAREF AR
BAv=FImER
WEBSITE LOCALIZATION STRATEGIES TO PROMOTE GLOBAL E-COMMERCE: THE
o \E MODERATING ROLE OF INDIVIDUALISM AND COLLECTIVISM.
(=] Website localization plays an important role in guiding firms on how to customize websites across countries in which
they have a local presence. However, few studies on website localization have systematically examined this t... B RE%
L FEENmE
” FEFh: Websites; Electronic commerce; Consumer attitudes; Globalization; United States; China; +6 8%
[5 EEFRE HikRHE: MIS Quarterly, Mar2024
#BEE: Business Source Ultimate
@® BiE fE&E: Wu, Tailai; Peng, Chih-Hung; Sia, Choon Ling; Lu, Yaobin
i ESER | R v | sEsmes
O BT ‘ '
WAL @ EUTIFE | FAREF .
Q. FER The Future of Electronic Commerce in the IoT Environment.

The Internet of Things (IoT) was born from the fusion of virtual and physical space and became the initiator of many
scientific fields. Economic sustainability is the key to further development and progress. To keep up with the... B7RE%

E: Electronic commerce; Consumer behavior; Artificial intelligence; Electronic shopping and mail-order houses;

Electronic Shopping; Machine learning; +2 8%
HikRFE: Journal of Theoretical & Applied Electronic Commerce Research, Mar2024
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THE IMPACT OF LOGISTICS AND MARKETING CUSTOMER SERVICE ON E-
COMMERCE.

Purpose: The aim of the study is to retain young customers shopping online. The subject of the study
concerns the area related to management and optimization of management during online |... B7R8E %

HikRH: Scientific Papers of Silesian University of Technology. Organization & Management / Zeszyty Naukowe Politechniki Slaskiej. Seria
Organizacji i Zarzadzanie, 2023

#BEE: Business Source Ultimate
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How Uncertain Promotions Affect Inactlon Inertia in an Online Retail Context.
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How Uncertain Promotions Affect Inaction
Inertia in an Online Retail Context.

&ZF‘ETF: International Journal of Electronic Commerce, 2023, Business Source Ultimate

fE&: Huang, Shiu-Li; Zhao, Yu-Min

E-tailers often use different types of promotions to increase consumers' willingness to buy.
However, little research has been done to explore how to reduce inaction inertia caused by
online promotions. Inaction inertia refers to the condition in which people who have missed a
previously attractive opportunity are less likely to accept the current less attractive
opportunity. This study explores how uncertainty, in combination with monetary and
nonmonetary promotion types, impacts inaction inertia. The effect of the best possible
outcome in an uncertain promotion is also examined. Two experiments are conducted in the
context of online shopping to test the effects. The research findings can help e-tailers devise

effective promotion strategies.
Keywords: Inaction inertia; uncertainty, online promotion; e-tailing; online advertising

The term "inaction inertia" refers to the phenomenon in which, after consumers have missed
an attractive opportunity, the likelihood of accepting a subsequent but relatively less
attractive opportunity for the same item decreases [[48], [50]]. Prior studies have argued that
the inaction inertia effect occurs because the consumer compares the current opportunity
with the previous one, and mentally codes the current opportunity as a loss [[25], [50], [52]].
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INTERNATIONAL JOURNAL OF ELECTRONIC COMMERCE é

Routledge

Taylor & Francis Group

2023, VOL. 27, NO. 3, 385-405
https://dol.org/10.1080/10864415.2023.2226901

') Check for updates

How Uncertain Promotions Affect Inaction Inertia in an Online
Retail Context

Shiu-Li Huang (> and Yu-Min Zhao

ABSTRACT KEY WORDS AND PHRASES
E-tailers often use different types of promotions to increase consu- Inaction inertia; uncertainty,
mers’ willingness to buy. However, little research has been done to online promotion; e-tailing;

explore how to reduce inaction inertia caused by online promotions. online advertising

Inaction inertia refers to the condition in which people who have
missed a previously attractive opportunity are less likely to accept
the current less attractive opportunity. This study explores how uncer-
tainty, in combination with monetary and nonmonetary promotion
types, impacts inaction inertia. The effect of the best possible outcome
in an uncertain promotion is also examined. Two experiments are
conducted in the context of online shopping to test the effects. The
research findings can help e-tailers devise effective promotion
strategies.

The term “inaction inertia” refers to the phenomenon in which, after consumers have
missed an attractive opportunity, the likelihood of accepting a subsequent but relatively less
attractive opportunity for the same item decreases [48, 50]. Prior studies have argued that
the inaction inertia effect occurs because the consumer compares the current opportunity
with the previous one, and mentally codes the current opportunity as a loss [25, 50, 52].
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